
Brand Experienced 

Dome Event Goals 
Educate Engage Promote 

Goal: Educate Atlantic 
Canadians about how AL 
impacts and connects to 
their life 

Measure: Number of 
dome visitors 

Success: Reco: 10% of 
overall event traffic 
(max. 5000 per day / 400 
per hour of event) 

Goal: Engage Atlantic 
Canadians through 
series of facts and 
entertaining experiences 

Measure: Number of 
visitors engaged with 
each station 

Success: Reco: 20% of 
visitors engaged in at 
least 1 station (families) 

Goal: Promote 
AskAway.ca as a main 
way to continue their 
conversation with AL 
beyond the event 

Measure: Traffic to URL 
like AskAway.ca/dome 

Success: Reco: 20% of 
visitors that used the 
Photo Booth Experience 



Brand Experienced 

At the fair 

Standing over 20 feet 
tall, the dome will be 
very noticeable and 
probably dominate 

most events 

Large wall sign will 
identify and brand 

the tent from outside 
(creative TBD) 

1 or 2 staff will be at 
the front inviting 

visitors, regulating 
traffic and giving out 

popcorn  
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Near the Dome 

Free popcorn will 
attract visitors and its 
packaging stimulate 

the discussion 

Event staff will be 
easily identifiable 

and branded 
(uniform details  

TBD depending on 
name & branding) 

Staff will carry tablet 
devices to create 
additional visitor 

interest and tease 
with pictures / videos 

of what’s inside 
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Get Your Popcorn 

Popcorn is an inexpensive way to 
attract visitors with free food that 
also hints with the expectation of 

entertainment 

Popcorn packaging is large 
enough to communicate the 

ownership message and the real 
reason why the AL Dome is 

visiting communities 

Plain popcorn is probably the 
healthiest, cleanest, and most 

season-neutral snack food to be 
around any type of electronic 

equipment. It also takes quite a 
bit to finish it so other visitors are 
sure to notice and ask about it. 
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Staff with Tablets 

Tablets will allow event staff 
to access answers and info 

on AskAway.ca 

Tablets will allow event staff 
to enter any questions 

visitors want to ask AL via 
AskAway.ca 

Tablets will allow event staff 
to show pictures and video 

of Corp. Rep. program 
highlights and of what’s 

happening inside the dome 

Tablets can also provide 
access to ALC web site, 

Facebook, custom apps, & 
can take pictures / video 
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First look inside 

One of the staff is 
ushering and directing 

visitors in (as they 
controlling traffic flow) 

Separator wall naturally 
directs visitor traffic and 
provides extra signage 

opportunities (used when 
entrance and exit are 
beside each other) 

Visitor will immediately 
see the Carnival game, 
part of the Winners Map 

kiosk, and the video 
projection on the top 

parts of the wall 
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Carnival Game 

The first experience is a 
popular family carnival 

game (TBD) that clearly 
communicates how AL’s 

budget is divided 

Game is administered 
by an event staff, 

targeted towards adults, 
but can easily engage 

and entertain kids 

LED Light Glasses are 
used as prizes for 

successfully completing 
the game (and hope to 
occupy the kids for the 
rest of the experience) 
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Winners Map Kiosk 

Table-styled multi-touch 
kiosk will allow users to 

interact with map of Atlantic 
Canada and see how lottery 

winners are spread out 

Table height and size will 
prevent smaller kids from 

using the kiosk while 
allowing multiple people to 

use it at the same time 

Event staff is supervising 
the kiosk and showing 

visitors how to use it (and 
ensuring it’s not abused) 
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Visitor Lounge Area 

Sizable lounge area 
will allow visitors to rest 
while enjoying the wall 

Power Ring video 
content 

Event staff can answer 
any additional 

questions and show 
AskAway.ca web site 

Also a natural waiting 
area before accessing 

the Photo Booth station 
that follows. 
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Power Ring Projection 

5 feet high video circles 
the entire interior of the 
dome right above all the 
stations and visible from 
any location in the dome 

Versatile, impressive, and 
attention demanding 

vehicle to display all types 
of static and live info. It will 

also entertain non-
participants or people 

waiting to use a station. 

Video is fed via several 
connected projectors 

housed inside the top part 
of staff hub 
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Photo Booth 

Big cheque becomes 
the vehicle for 

showing that with AL, 
everyone is a winner 

and that lottery 
benefits all of Atlantic 

Canada 

For visitors, a picture 
holding the big 

cheque represents 
winning their dream 

Staff manages the 
photo booth station 

and provides the 
Take-Away (branded 

picture card) 
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Take Away Piece 

The front of the Take-
Away gives access to 
the picture taken (or is 

the picture, TBD) 

The back of the picture 
has the ‘everyone is a 
winner’ message and 
promote AskAway.ca  

(site URL and QR code) 

This physical piece 
becomes an instant way 
for visitors to tell others 

about their AL Dome 
experience 
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Back at Home 

Picture taken 
through Photo Booth 
is available online for 

instant sharing via 
email and Facebook 

Continues to be a 
promotional tool for 

AskAway.ca 

Continues to be a 
promotional tool for 

future AL Dome 
Events 
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Message Delivery Vehicles 
Public Ownership Accountability and Transparency 

1.  Popcorn Packaging 
2.  Power Ring Projection 

3.  Staff / Tablets / Web Site 

1.  Carnival Game 
2.  Power Ring Projection 

3.  Staff / Tablets / Web Site 

Positive Impact / Winners Ask Us / Next Steps 

1.  Winners Map Kiosk 
2.  Power Ring Projection 

3.  Staff / Tablets / Web Site 

1.  Take Away Photo Piece 
2.  Staff / Tablets / Web Site 

3.  Power Ring Projection 


